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PREVIOUS
RESEARCH

CIRCLE A DATA

The study, conducted by Circle
A Ranch headquartered in Iberia,
Mo., in cooperation with the

American Hereford Association
(AHA), was started in 2007.

To start the project Circle A
Ranch Al-bred 600 commercial
Angus cows to 10 Hereford bulls
with the goal of comparing the
best of its Angus herd to the best
of the Hereford-Angus cross.
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UPDATED
RESEARCH

NEW ECONOMIC MODELS

Researchers at the University 9 6
of Tennessee (UT) modeled the

economic difference between

$305

breeding Hereford bulls or
Angus bulls to commercial Angus M 0 R E P E R CUW
cows over 10 years. They used y
documented genetic differences
between the breeds and real-world

economics to assess annual net PER YE AR o
income and net worth for smaller

operations (30 cows) and larger
ones (500 cows).

MORE PER COW,
R YEAR.

AMERICAN HEREFORD
ASSOCIATION




THE
RESEARCH

MATERNAL HETEROSIS

The AHA’s ongoing cooperative
research project with the University of
Illinois Urbana-Champaign (UIUC)

is designed to quantify the differences
between breeding either Hereford or

Angus bulls to commercial Angus cows
over time and retaining replacement
heifers.

The study began with 600 commercial
Angus cows. Half were bred to six
different Hereford bulls; the other

half to Angus bulls. All bulls used
represented the top 15% of each breed
for its maternal and terminal indexes.
This is a fall-calving herd. Results

so far underscore the significant
advantages enabled by Hereford
genetics and maternal heterosis.




MATERNAL HETEROSIS PAYS
2-YEAR-OLD FEMALES

AMERICAN HEREFORD
ASSOCIATION

Angus-sired Hereford-sired

Feb. body weight (lbs.) 1,014 963
Feb. BCS 4.8 4.6

Feb calf body weight (Ibs.) 243 252
Milk 3.3 9.7

DMI 31. 2/.8
April calf weaning weight (lbs.) 387 373
First-calf weaning rate /6% 90%
Rebreed (Al) 60% 68%
Rebreed pregnant /5% 93%

Source: University of lllinois Urbana-Champaign
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COWS THAT STAY, PAY. 4R
IMPLICATIONS OF LONGEVITY

Angus-sired (%) Hereford-sired (%) % Difference
2-year-olds calved 39 95 6
First-calf weaning rate /6 90 14
Pregnant 2-year-olds /5 93 18
3-year-olds calved 69 33 14
In herd as 4-year-olds 6/ 30 13

Source: University of lllinois Urbana-Champaign
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THE NEXT STEP

THE NATIONAL AD CAMPAIGN | STAMPED FOR MORE




CAMPAIGN DEVELOPMENT
STAMPED FOR MORE.
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DOCUMENTED RESEARCH
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STAMPED FOR MORE.

More Hereford-influenced females wean their first calf and breed
back as 2-year-olds, remaining in the herd longer.*

COWS THAT STAY, PAY.
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BROADENING THE
MESSAGE

UTILIZING CAMPAIGN ASSETS

Print ads
Digital ads

30 second radio ad
Videos
Four page insert

AMERICAN HEREFORD ASSOCIATION

These assets are available for members to use in sale catalogs, state directories,

websites, social media, publication advertising, etc. With a shared mission

to promote the Hereford breed, utilizing these assets will amplify the breed’s

message. The more breeders share Hereford’s concise, compelling key

messages — the louder the unified voice — the more opportunity there will
be to expand market share individually and collectively.
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I CREATIVE

TRUSTED TO TELL THE STORY




CREANT I VE

POWERED BY THE AMERICAN HEREFORD ASSOCIATION

A NEW IDENTITY FOR AN AGENCY BUILT ON GENERATIONS OF EXPERIENGE IN THE HEREFORD BREED.




INTRODUCING THE BRAND
A NEW IDENTITY

IS C REANT I V E

)

o hereford.org

Certified Hereford Beef HYFA Foundation Hereford World World Hereford Conference FIND A BREEDER EPD SEARCH SALE CATALOGS
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HEREFORD SALES CREATIVE SERVICES BALDY ADVANTAGE HEREFORD WORLD SHOP HEREFORD RN
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Sale Results Services/Media Kit Recent Issues Advertise

Production Catalogs Portfolio Subscribe Subscribe

Semen Catalog State Directories Article Search

commercial cattlemen Who make their living in the beef industry,
the Hereford World magazine includes timely articles and editorial
columns that provide readers with information to help them make

As our clients’ needs have
evolved, so have we, expanding
beyond traditional publications

to provide comprehensive creative
mar keting Services across pr Int ey e
and digital platforms.

SALESDICEST

HEREFORD

[l < Hereford Publications Inc. - Q

Take a look at the Hereford events happening in the next
week. To view the complete calendar, click the button
below.

Al Photos  Reels  Events  Mentions

Hp  Hereford Publications Inc. .,
T Ad

¥ Hereford genetics that bring the heat on
sale day
Lowderman Cattle Co. Spring Fling ..See mor| RS A—

shive@hereford.org gional manager wit
your sale information.

NOTE; If you would fike (o st your sale or event, please contact
ive at sshi

Hereford... Learn more
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CREATE DEMAND.
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CONNECT WITH OUR TEAM

SHANE BEDWELL TAYLOR BELLE KANE AEGERTER
Chief Operating Officer & MATHENY Director of Seedstock Marketing
Director of Breed Improvement Director of Communications

sbedwell@hereford.org tmatheny@hereford.org kaegerter@hereford.org
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