World's
Perspective

by Wes Ishmael

Wes Ishmael is the executive
editor of Hereford World. He can be
reached at wishmael@hereford.org.
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Team Wins

Leveraging inevitable transition.

Always plan to do more than
your share.

A humble, innovative and successful
cattleman I admire shared those words
with me years ago, when I’'d asked how
he and his wife could raise 11 kids who
always seemed to get along as they
worked tirelessly together in various
aspects of the family operation.

Planning to do more than your
share is an expectation as much as it
is an instruction. It speaks to purpose,
selflessness and putting group
success first.

I was reminded of the advice while
reading a comment by Cameron Curry,
regarding the deep pool of applicants
for the Donna Curry Memorial
Scholarship, which honors his mom.

“Donna was involved heavily in all
facets of the Hereford breed and no
matter what event was going on she
always had a soft spot for the kids
willing to help other kids,” Cameron
says. “... I feel like all of these
applicants are individuals who would
always be willing to lend a helping
hand to others, even if they sacrificed
benefiting themselves.”

The Hereford breed is blessed to
have so many who exemplify this
within their communities and across
the industry. You will find examples
at every turn of this Hereford World,
which celebrates “The Hereford
Masters in Madison,” VitaFerm®
Junior National Hereford Expo
(JNHE), beginning on Page 47.

Gentry Warner provides first-hand
perspective (Page 6) and reflections
about her summer spent as American
Hereford Association (AHA)
communications intern. She also
wrote several articles in this issue.
We’ve appreciated working with and
learning from her.

Transition forward

Planning to do more than your
share also implies the fact there will
always be more to do because life
and business represent a constant
string of transitions. Whether each is
a steppingstone or a stumbling block
depends on how they’re embraced.

Consider the Beef Checkoff
program. It became part of everyday
business in 1988, when domestic
consumer beef demand was declining
rapidly. Back then, some folks
questioned the value of this industry
self-help program, and some still
do. But there is no denying the
remarkable industry research and
promotion the Checkoff has fostered,
helping beef attain its currently
enviable consumer favor.

Hereford’s own Glen Klippenstein,
a founder and continuing champion
of the program, recently received
the Cattlemen’s Beef Board’s Beef
Checkoff Visionary Award for his
leadership and efforts (see Page 40).

Plenty of industry transition is
unfolding today, from the re-sizing
of feedlot and beef packing capacity
in the wake of historically low cattle
numbers to the likely reassessment of
how cattle and carcasses are valued
based on red meat yield.

Closer to home, Hereford
Publications Inc. is transitioning. It
has been rebranded to 1881 Creative,
which underscores the breed’s roots in
the United States and its commitment
to provide creative, top-drawer
marketing (see Page 28).

With this issue, we also bid
farewell to Sydnee Shive, Hereford
World’s talented managing editor. As
she leaves to pursue new adventures,
we thank her and wish her the best.

continued on pageé...
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More than an Internship

by Gentry Warner

When I packed my bags for Kansas City
in May, I knew this internship would
be an incredible opportunity. What I
didn’t know was just how much it would
challenge me, inspire me and, ultimately,
reaffirm that I am exactly where [ am
meant to be.

Over the past several months,
Pve had the privilege of serving as
the communications and Hereford
Publications Inc. intern for the American
Hereford Association (AHA). No two
days looked the same, and that is exactly
what made this experience so special.
Every project brought a new opportunity
to learn. I was constantly amazed by the
skills T was learning,.

Without a doubt, the highlight of
my summer was helping cover the
VitaFerm® Junior National Hereford
Expo (JNHE) “The Hereford Masters
in Madison.” Going into the week, I was
extremely nervous but equally excited
and eager. JNHE was just absolute
bliss, from the theme to the coverage
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the communications team achieved. It
was second to none. Being able to say

I was a small part of that is truly an
honor. I grew up raising and showing
Gelbvieh and Balancer cattle. I didn’t
have a choice when it came time for me
to start showing because my dad and his
dad grew up in these breeds. So, I have
been to my fair share of junior nationals,
but there was just something about this
Hereford junior national that I can’t fully
put into words.

Looking back, it’s impossible to
narrow down everything I have learned
into one lesson. Taking photos, creating
videos, designing graphics and getting to
write stories about an industry I hold so
dear was just a dream come true. Visual
storytelling and the beef industry are my
two biggest passions, and this internship
allowed me to combine them every
single day.

One of the most rewarding parts of
this experience was learning from the
Hereford Communications team. The
dream team, if you will. Coming from
a smaller breed association, I have long

admired the
work Hereford
does. Getting
to work with
Taylor Belle,
Kelsey and the
rest of the team
is something I will never forget. Their
creativity, professionalism and passion

for the industry were things I looked up
to long before I arrived in Kansas City.
Getting to work with them, not only as
talented communicators, but as incredible
mentors and even better people, made
this experience more meaningful.

The summer seemed to fly by because
it never felt like work. I was constantly
learning and growing but also having
fun. As August came to a close, I left
Kansas City with a lot more in my
pocket than portfolio materials. I left
with mentors, confidence and skills that
will shape my career for years to come.
For that, and everyone in the office who
made this summer truly unlike any other,
I couldn’t be more grateful. HW

Gentry Warner
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