Board
Action

The American Hereford Association Board of Directors met July 21-22 in Taft, Calif.

Gene edit

The American Hereford
Association (AHA) Board voted to
take up the motion that was tabled
during the spring 2026 Board
meeting regarding the approval

of the registration requests made
by Holden Herefords for two
gene-edited Line 1 bulls. After
discussion, the Board denied the
registration requests by a 6-5 vote.

Finance

The Board unanimously approved
the Fiscal Year 2027 (FY 27)
consolidated budget of $204,225
after depreciation of $168,975.

By unanimous vote, the Board
changed the annual adult Member
Service fee to $125 starting Sept.
1, 2026.

Commercial programs

Justin Miller, AHA director of
commercial programs, updated the
Board on the Hereford Feedout
and the National Junior Hereford
Association Fed Steer Shootout
programs, summer video sales, the
affidavit program and certificate,
and the commercial feeder project.
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Breed improvement
The Board unanimously approved
Matthew M. Hille, DVM MS,
Ph.D., DACVP, University of
Nebraska-Lincoln, to serve as
the AHA genetic consultant.
Shane Bedwell, AHA director
of breed improvement and chief
operating officer, shared that Dr.
David Steffen will help advise the
Association during his transition
into retirement.

The Board unanimously voted
to table the motion of accepted
color for a Hereford registration.

Member service

The AHA staff shared that there
were 4,096 eligible delegates and
150 needed for the upcoming
Board election. Staff also shared
that the AHA audit firm, Pinion,
came to the office June 10 to audit
the Board election process to that
point. The Board unanimously
ratified the election process.

The Board voted unanimously
to support an Artificial Intelligence
(AI) policy to be adopted by
AHA staff.

‘ Summer AHA Board Meeting

Marketing/communications
The AHA marketing and
communications staff reviewed the
national and regional ad budget
and placement schedule for FY
27, including print and digital
advertisements. The staff also
shared the analytics for social
media platforms and Hereford.org.
Communications team members
also gave an update on the
Seedstock Academy and AHA
Annual Meeting plans.

The Board voted unanimously
to financially support a
representative from the Seedstock
Academy to represent AHA at
the National Cattlemen’s Beef
Association Young Cattlemen’s
Conference in the spring of 2027.

Hereford Publications Inc.

The Board approved by a

majority vote to change the digital
advertising rates to $1,100 for a
two-week campaign and to $1,700
for a month-long campaign,
starting Sept. 1, 2026.

The Board unanimously voted
to change the Hereford World
subscription rate to $50 per year,
starting Sept. 1, 2026.

The Board approved unanimously
the HPI Strategic plan, which
includes a re-branding of Hereford
Publications Inc. (HPI)/Creative
Services to 1881 Creative. HW
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