ADD IT UP

Fine Focus

New AHA ad campaign highlights maternal heterosis powered by Hereford.

by Wes Ishmael

ommercial cow-calf producers covet the
‘ maternal heterosis in F1 baldy females

built with Hereford genetics, whether
they’re black, red or tiger stripe. Reasons for their
popularity are many and time-proven, such as
increased fertility, longevity and lifetime production
compared to their straightbred peers.

“The baldy female, in my opinion, is second to
none as a replacement female, from the milking
ability we get from the Hereford and the carcass
merit to sustainability,” says Paul Koffskey,
Groendyke Ranch manager, Nash, Okla. “If you’re
not using that to your advantage, I think you’re
leaving money on the table.”

Although baldy maternal
advantages are well known,
the American Hereford
Association (AHA)
2022-2027 Strategic Plan
underscores the demand for
maternal heterosis in the
commercial cow-calf sector
as a lynchpin for breed
growth. The overarching
vision of the plan:

“Establish Hereford genetics
as the essential component
of the U.S. beef cow herd.”

“There is no question that commercial demand
for Hereford genetics has grown in recent years
and continues to build,” says Jack Ward, AHA
executive vice president. “One reason is the
renewed focus on lost maternal performance as
the nation’s cow herd became more straightbred
over time. The advantages of maternal heterosis
are becoming too difficult to ignore as input costs
continue to rise and the opportunity cost of every
calf is historically high.”

Ongoing multi-year research at the University
of Illinois Urbana-Champaign (UTUC) details
the advantages of Hereford-sired F1 black
baldy females across generations, compared to
straightbred commercial Angus females. For
instance: 14% more first-calf weaning rate, 18%
more bred back as 2-year-olds and 13% more
remained in the herd as 4-year-olds.
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¢¢This is more than a new
advertising campaign;
it represents a cohesive,
powerful message that speaks
to solutions for commercial
cow-calf producers.,

AHA executive vice president

“Especially with the breed’s significant
improvement in carcass traits over time,
commercial producers know they can capitalize
on maternal heterosis and Hereford’s inherent
breed strengths without sacrificing feedlot or
carcass performance,” explains Shane Bedwell,
AHA director of breed improvement and chief
operating officer.

Stamped for more

AHA’s new advertising campaign (opposite page)
embodies these realities with a direct, powerful
message — Hereford genetics stamp baldies with
the indelible white face, which signifies more
docility, fertility, longevity
and efficiency.

“This new advertising
campaign also serves as a
gateway,” says Taylor Belle
Matheny, AHA director
of communications. “The
ad directs producers
9 to a new landing page
(Hereford.org/stamped),
where they will find
compelling videos,
photos and articles telling
the powerful story of
maternal heterosis built with Hereford genetics
while inviting them to learn more and subscribe
to a variety of free information, including the
Baldy Advantage magazine and the monthly Bald
Faced Bottom Line e-newsletter.”

Matheny notes all “Stamped for More” ads,
communications and promotional material are
free for AHA members to use and available
under the media tab at Hereford.org.

“This is more than a new advertising
campaign; it represents a cohesive, powerful
message that speaks to solutions for commercial
cow-calf producers,” Ward says. “I encourage
every AHA member to magnify the message
by utilizing these materials in their individual
marketing efforts.” HW

— Jack Ward,

Hereford.org



STAMPED FOR MORE.

\ More Hereford-influenced females wean their first calf and breed
\1 : back as 2-vear-olds, remaining in the herd longer.*
COWS THAT STAY, PAY.

MORE DOCILITY,
MORE FERTILITY,

MORE EFFICIENCY,
MORE LONGEVITY.

THE WHITE FACE IS VISIBLE, THE ADVANTAGE IS MEASURABLE: HEREFORD.ORG/STAMPED
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