
The partnership between the 
Hereford Youth Foundation of 
America (HYFA) and Priefert has 
grown far beyond a traditional 
sponsorship. Together, they’ve 
built a relationship rooted in 
shared values — supporting 

youth, strengthening brand 
recognition and preserving the 
Western way of life. From the 
iconic Priefert bucking chute at the 
2024 VitaFerm® Junior National 
Hereford Expo to the generous 
donation of a new squeeze 
chute proudly stamped with the 
American Hereford Association 
(AHA) logo each year, Priefert’s 
presence is unmistakable. For 
Hereford breeders, it stands as a 
powerful symbol of partnership, 
tradition and mutual investment in 
the future.

“Sometimes you have those 
partnerships that come across 
your desk that just make sense, 
and for us, Hereford just 
makes sense,” explains Sara 
Rader, Priefert public relations 
coordinator. She is a prime 
example of how the company’s 
investment in the next generation 
paves a pathway to success for 
both Priefert and HYFA. Rader 
grew up in Mt. Vernon, Texas, 
on her family’s operation, Rader 
Herefords. She was a member 
of the National Junior Hereford 
Association (NJHA).

“Our company’s very first piece 
of equipment was a headgate, 
so our roots are in the cattle 
business, and while we are really 
involved in the rodeo industry, 
when Hereford approached us, 
I took it and presented it and 
said, ‘While Hereford is my 
background, and I feel strongly 
about the Hereford breed, I also 
firmly believe it is a good breed 
and organization to be involved 
in,’” Rader explains. “It wasn’t a 
hard sell for Priefert to want to be 
on board.” 

Bridging her past and present, 
Rader is a familiar face at the 
annual NJHA Building on 
Leadership Development (BOLD) 
conference, where she frequently 
represents Priefert in the career 

roundtables and speaks about the 
visible impact she sees in Hereford 
juniors from Priefert’s support.

“I think it’s so important to 
give back to our youth because 
they are our future,” Rader says. 
“It’s very rewarding and a little 
humbling to be able to speak 
to these youth in the breed and 
hear what their paths are, while 
introducing them to the Priefert 
brand and telling them the Priefert 
story, giving them a familiar face 
to recognize with our brand.”

The iconic Priefert brand and 
trademark blue color embody 
many of the same values of the 
Hereford breed — family, integrity, 
growth and a quality product. As 
a family-owned company with a 
large global impact, Priefert’s focus 
on sustaining the next generation 
will remain at the forefront.

“For Priefert, it’s very 
important to pour into youth 
activities and events and make 
sure we’re giving as much as we 
can so we can help guide and 
aid the youth for the future,” 
Rader says.

The most visible part of the 
Priefert partnership with HYFA 
appears during the Hereford 
Season of Giving each December, 
when the company generously 
provides a Priefert chute, branded 
with the AHA logo, along with 
free trucking and delivery to the 
winner’s farm or ranch. Each 
donor to HYFA through the 
Season of Giving has a chance 
to win the drawing for the 
chute. Call it the bow tied on a 
successful calendar year for the 
NJHA and HYFA, with the help 
of Priefert. This year’s Season of 
Giving is Dec. 17-19.  

Chloé Durian is the American Hereford 
Association’s associate director of youth 
marketing and education. She can be 
reached at cdurian@hereford.org.
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