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Harnessing Hereford

Excitement

“CHB Bites” is a column designed to keep you in-the-know about the Certified Hereford Beef® (CHB) program. To get involved
with CHB on social media, search Certified Hereford Beef on Facebook and Pinterest, or @certifiedherefordbeef on Instagram.

Certified Hereford Beef®
(CHB) partners and customers
experienced firsthand the Hereford
breed’s contagious passion
and strong momentum during
an educational event held in
conjunction with the recent World
Hereford Conference (WHC).
CHB retailers, restaurant
operations, distributors and
packers participated in the
event. It was an opportunity to
learn, discuss challenges and
opportunities, build trust and
camaraderie, and unite to commit
to a strong future together. These
were among the compelling topics
presented and discussed:

e The CHB Brief showcased
CHB’s new, differentiating and
market-relevant positioning
and messaging.

¢ New CHB Sustainability
Findings highlighted
the American Hereford
Association’s (AHA) investment
in research, as well as in the
breed’s sustainability advantage.

® Rancher Insights gave attendees
unique access to ranchers
who shared their stories and
perspectives. It was one of the
most interactive parts of the
meeting. Panelists included:
Kyle Pérez, Pérez Cattle Co.,
Nara Visa, N.M.; Steven
Merry, MGM Polled Herefords,
Hartford, Wis.; Craig Bacon,
Bacon Cattle and Sheep,

Siloam Springs, Ark.; and
Kari Brumley, Brumley Farms,
Orovada, Nev.
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® Beefing Up for the Future
shared key CHB focus areas,
laying the foundation for
partner alignment and future
growth opportunities.

e From Cow to Wow was a
chance to show customers
how CHB is prepared to equip
them with breakthrough tools
and materials to leverage CHB
advantages into sales power.

Our special guests also had the
opportunity to dine on delectable
Certified Hereford Beef, visit
the American Royal and join
the larger Hereford family at the
Global Celebratory Gala.

Leveraging resources

Keep in mind, the strong
contingent of CHB guests
attending this event not only
invested their time; they paid for
their transportation and lodging.
We were thrilled by their eagerness
to participate, and we worked
hard to reward their commitment
and investment with a high-value,
interactive agenda.

By working with AHA staff
to host this event in tandem with
the WHC, we were able to cost-
effectively educate CHB partners
and deepen their commitment
and ability to sell more Certified
Hereford Beef.

This high-impact initiative
sharpened our edge and helped
position Certified Hereford Beef
for greater sales success and a
stronger return for the ranchers
who make it all possible.

Ernie Davis is president and CEO of Certified
Hereford Beef®. He can be reached at
edavis@herefordbeef.org.

Thanks to all who attended
and helped with the event. Every
attendee we have heard from says
it motivated them to sell more
Certified Hereford Beef.

Congratulations CHB

award winners

Certified Hereford Beef was proud
to present annual awards to key
partners during the AHA Annual
Meeting that was part of the
WHC events.

¢ US Foods-Atlanta earned CHB
Distributor of the Year honors.

¢ Rancho Markets, based in Salt
Lake City, Utah, was named
the CHB Retailer of the Year.

o Miller’s Markets, with stores in
Indiana and Ohio, received the
CHB Rising Star Retailer of the
Year award.

You can read more about this
year’s winners starting on Page 74
in this issue of Hereford World. HW

For more information about
Certified Hereford Beef, visit
CertifiedHerefordBeef.com or
email info@herefordbeef.org
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