
     Tips for Farm  
     Social Media
Social media can be a great tool to promote your farm or ranch.

by Kevin Burkett, Charlotte Maxwell and Carey Herndon

According to Pew Research,2 more than 70% 
of adults now use at least one social media 
site. Facebook, Instagram, Twitter, YouTube, 
Google and Pinterest are most commonly seen in 
agriculture, but new platforms continually emerge. 

Whatever platform(s) you use, make it effective 
and something that works for you. Social media 
is a great way to connect with customers, build 
relationships and promote your farm, regardless of 
the platform(s) you choose.

 Be active, be consistent
One of the most important factors for social media 
success is timely, consistent activity. If there is too 
little activity, not many people see your page or 
posts. Too much activity and you run the risk of 
people tuning out your message. 

Often, sites will allow you to draft a post and 
save it for later. This is a great way to create several 
posts at a time and spread them out so that you are 
timely and consistent. A step further is scheduling 
the post to be automatically released to the public 
through a timer. This way, you can be active even 
if you are out in the field or not in front of your 
computer. When you have a consistent pattern and 
time that you post, people start to notice and even 
anticipate your messages. 

 Use effective visuals
When making a post, try to incorporate something 
visual. People love to see beautiful photographs and 
engaging videos. Baby animal pictures, educational 
videos and cooking demonstrations are great 
attention-getters. It is hard to pay attention to 
text, especially if it is long or difficult to read. The 
National Center for Biotechnology Information in 
2015 found that the average attention span was 
around 8.5 seconds.3 It’s difficult to convey a typed 
message in 9 seconds or less. On the flip side, 
researchers from MIT found the brain can process 
images in as little as 13 milliseconds.3

 Engage with your customers and community
In general, the more followers and friends that 
interact with your page and posts, the more likely 
it is to be seen by others. Be creative in coming up 
with ways to connect with clientele. For businesses 
that cater to clients in a specific location, when you 
engage in your community, potential customers 
see your page and your activity. You appreciate 
comments, likes and shares on your page, so 
doing the same to others and being a good online 
contributor benefits everyone. An online presence 
and word-of-mouth are probably the two most 
influential marketing tools available.

 The goal is farm sales (not followers)
Social media is useful to help market and brand 
the farm. Using it effectively can greatly help 
you establish a customer base. List your page as 
a ‘business’ and separate it from your personal 
account. It is great to have lots of social media 
contacts, but you want to turn that into sales and 
revenue for the farm. It would be better to have 
fewer followers who visit your farm than hundreds 
of followers who never buy anything. Focus on 
content that directly and indirectly leads to sales. 

Make sure your page and posts make it clear 
how customers can purchase from you. If they 
find something they like, do not create barriers 
or difficulties in making a purchase. Clearly state 
what you have available, hours, location and ways 
to buy from you. 

 Develop your brand ‘voice’
Your brand voice is the tone, personality and entity 
that you present online. This voice embodies the 
personality that is unique and authentic to your 
brand. Accounts that are consistently engaging, 
educational or funny are examples of having a 
brand voice. Your brand voice puts a personal 
touch on the business. An online personality can 
set you apart from others and help customers 
identify your brand.
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 Be professional
Treat social media the same way you treat other 
communication channels. Focus on providing clear 
information to your audience while giving them 
an opportunity to interact with your account. 
Consider the following when crafting posts: be 
timely, stick to the facts, promote positivity, be 
respectful and use proper grammar and formatting. 

 Use the features of the site
Every social media platform has unique tools that 
help engagement and can help brand the business. 
Below are some of the most common features4:

 • Tagging (@) – Tagging other pages in a post 
expands your audience to reach followers of 
that page as well as your own. 

 • Hashtags (#) – Hashtags group together similar 
posts, which make it easier for content to 
appear in a search. 

 • Analytics – Many platforms offer analytics 
(sometimes called insights) that give data on 
how well a post is performing. This allows you 
to see what works well and what does not. 

 • Stories – Stories are posts that last for 24 hours. 

 • Live Broadcast – Live broadcasts allow viewers 
to engage in real-time. They are great for 
showing current events, hosting sessions and 
making important announcements. 

 • Automatic Responses – Automatic responses 
are an easy way to respond to customers in a 
timely manner. 

 • Linking Across Sites – Many platforms allow 
you to coordinate and connect your posts. 
Connecting platforms can make your content 
more accessible to your audience. For example, 
sharing a link on your Facebook can direct 
viewers to your website or YouTube channel. 

Choose sites and features that work for your 
farm, your products, and most importantly,  
your customers.

 Show what’s happening at the farm
Less than 2% of our population is directly involved 
in agriculture, but 87% of U.S. agriculture 
products sold are produced on family farms and 
ranches.5 Even with this disconnect, Americans are 
interested in food production and have questions 
about how their food is produced.6 Be prepared to 
answer questions in the comments in a professional 
and educational manner. This could be a great way 
for someone to learn about agriculture.

You can show the public whatever you choose in an 
image or video format. Keep in mind that posts with  
40 characters or less result in 86% more engagement 
than longer posts.7 If you have more to say, you can 
include a link to a blog or the farm website. 

 Assign the account
Keep the voice of your page consistent by designating 
one person to manage the social media accounts. 
Assigning a social media manager can help make 
sure there is consistent and timely activity on the 
page (Tip No. 1). If you have multiple people 
posting on the account, have each person put his/
her name and position on the farm at the end of the 
text. Make sure each person knows the brand voice 
(Tip No. 5) and how to articulate your brand’s 
message. A good fit for a social media manager 
position is someone skilled at technology and 
spends time using computers and mobile devices. 

 Have fun
Managing your social media accounts should not 
feel like a chore or a burden. There are lots of fun, 
interesting and educational things to share. Your 
social media accounts should be a creative and fun 
outlet to promote your farm and agribusiness.  

Editor’s Note: This article was adapted from 10 Tips for 
Farm Social Media with permission from the Clemson 
Cooperative Extension, Land-Grant Press by Clemson 
Extension. To read the original article, view accompanying 
video tutorials and learn more about managing farm social 
media visit: https://lgpress.clemson.edu/publication/10-tips-
for-farm-social-media/.
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