Board
Action

‘ Board Meeting Highlights

The American Hereford Association (AHA) Board of Directors met in Kansas City, Mo., April 10-11.
The following are highlights of the meeting:

Finance

Pete Atkins, vice president,

led discussion in Chairman

Bob Thompson’s absence and
reviewed the AHA financials. The
consolidated net income without
unrealized appreciation and the
building funds was $167,879 through
February 2018. David Kuebelbeck,
portfolio manager for the AHA,
then joined the meeting to review
AHA investment performance.

Bill Koenigsdorf, AHA counsel,
joined the Board to discuss the
development of a new LLC to
manage the net proceeds from
the sale of the AHA property and
building at 1501 Wyandotte St.,
Kansas City, Mo.

A motion was made and
seconded to accept the resolutions
to be adopted by the Board to form
the Hereford Legacy Fund LLC.
The motion passed unanimously.

Show and sale

Joel Birdwell, chairman, submitted
the following slate of judges for the
2018-19 show season:

Keystone International Livestock
Exposition
Brady Jensen, Brookings, S.D.

American Royal
Daniel Fawcett, Ree Heights, S.D.

North American International
Livestock Exposition
Blake Nelson, Platte City, Mo.

Western Nugget
TBD

National Western Stock Show
Hill show
Charlie Boyd, Mays Lick, Ky.
Junior show
Todd Herman, Lima, Ohio

Pen and carload show
Cody Sankey, Economy, Ind.
John McCurry, Burton, Kan.
Brent Meeks, Taylor, Neb.
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Southwestern Exposition and
Livestock Show
Lydell Meier, Clinton, Tenn.

The Board voted unanimously
to approve the slate of judges
as presented.

Hereford Publications Inc. (HPI)
Tommy Mead, chairman, was joined
by HPI staff and updated the Board
on business, editorial and staff.

The Board was also updated
on the new seedstock publications
partnership, which is an
agreement between AHA, Red
Angus, Charolais, Shorthorn
and Simmental associations to
sell corporate advertising. The
corporations have the opportunity
to reach more customers through
this partnership.

Breed improvement

Pete Atkins, chairman, was joined
by staff members and Matt Spangler,
University of Nebraska-Lincoln, to
review current and future genetic
evaluation topics. A motion was
passed unanimously to release new
Maternal Advantage programs to
support the use of Hereford bulls
in both Brahman-influenced and
British-influenced commercial
cows. These programs will join the
Premium Red Baldy program to
support the use of Hereford bulls in
commercial programs.

The Board also unanimously
passed a motion to move toward
real-dollar value reporting of the
profit ($) Indexes. This change will
occur in late summer of 2018.

The Board passed a motion by
majority vote to adopt a Platinum
TPR™ (Total Performance Records)
program. This program will be
implemented in 2020, reflective of
the 2018 calf crop. Platinum TPR
will have the same requirements as
the Gold TPR program, but it will

also require that 85% of the calves
with weaning weights submitted will
need to be genotyped.

The Board unanimously
passed a motion that for a bull to
be recognized with the Certified
Hereford Beef Sire Award, it must
be in the top 25% of the breed
for Certified Hereford Beef Index
(CHB$) and have a 0.25 accuracy
for both ribeye area (REA) and
marbling (MARB) expected
progeny differences (EPDs).

Certified Hereford Beef (CHB®)
Jim Mickelson, CHB president,
was joined by CHB staff to report
that through the fiscal year,
more pounds of CHB product
have been sold compared to
last fiscal year. The staff also
reported that the CHB website,
CertifiedHerefordBeef.com, has been
updated to focus on consumer
information and that new
marketing materials have been
produced for licensed accounts.
Amari Seiferman, CHB general
manager and chief operating
officer, reported that Ty Ragsdale,
Franklin, Tenn., has been hired as
a regional brand manager and will
work in the Eastern states.

Marketing and communications
Kyle Pérez, chairman, was joined
by staff and shared analytics of
the various social media platforms
along with the impression of the
latest national ad campaign,

“The Bald-Faced Truth About
Hereford Genetics.”

A motion was unanimously passed
to have staff work on a marketing
summit to be hosted June 3-4, 2019,
in Kansas City, Mo. HW
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