Cattlemen and Women
‘Blaze a Trail to Phoenix’

Highlights of the 2018 Cattle Industry Convention and NCBA Trade Show.

attlemen and women
blazed a trail to
Phoenix Jan. 31-Feb. 2

for the 2018 Cattle Industry
Convention and National
Cattlemen’s Beef Association
(NCBA) Trade Show — the
largest gathering of the

beef industry.

The annual convention hosted
nearly 7,600 cattle-industry
members for a week of education,
committee meetings, policy
development and entertainment.
Attendees had the opportunity to
enjoy a large trade show, with more
than 350 exhibitors on more than
seven acres of floor and outside
space showcasing the industry’s
latest products and technology.

Holding their meetings at
this event were the NCBA, the
Cattlemen’s Beef Board (CBB), the
American National CattleWomen
(ANCW), CattleFax and the
National Cattlemen’s Foundation.

“Every year the Cattle Industry
Convention and NCBA Trade Show
hosts members from every segment
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of the beef industry,” said NCBA
President Craig Uden. “Not only
is the event a great opportunity
for attendees to network and learn
about the newest technology and
science to improve their operations,
but it’s also when we set public
policy for 2018.”

SiriusXM “The Highway’s”
host Storme Warren emceed
the opening general session
on Wednesday afternoon, with
Ree Drummond, host of Food
Network’s show “The Pioneer
Woman,” sharing her keynote
“From Black Heels to Tractor
Wheels.” Drummond is a writer,
photographer and ranch wife,
helping run a cow-calf operation
outside Pawhuska, Okla., with her
husband, Ladd Drummond.

“The one thing I learned
right away is how much
cattlemen care about the
animals they raise,” said
Drummond, who grew up
in the city before living on
her ranch in Oklahoma.
Following the convention’s
opening general session, the
NCBA Trade Show opened its
doors, with more than seven acres
of indoor and outdoor floor space
and more than 350 exhibitors
showcasing the industry’s latest
products and technology.

Former Major League Baseball
pitcher Jim Abbott was the keynote
speaker in the second general
session Friday morning, and he
shared his story: “Imperfect: An
Improbable Life.”

While on stage, Abbott, who
pitched for the Gold Medal Olympic
team in 1988 and threw a 4-0
no-hitter for the New York Yankees
in 1993, discussed his own struggles
with adversity that began with being
born without a right hand.

Abbott shared his methods
to adapt to the challenges that
were set before him and how
cattlemen and women can use

Wyoming cattleman and past NCBA

The AHA and CHB booth in Phoenix provided a place for cattlemen and Hereford breeders to visit with
AHA and CHB staff about “The Bald-Faced Truth About Hereford Genetics.”

president Philip Ellis won the drawing for a
Bar None Hat Co. custom hat.
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them to adapt to the challenges
facing their own operations.

“So much depends on our ability
to adapt to challenge,” Abbott
said. “No matter what disguise
the challenge takes, the question
remains the same: ‘what are you
going to do about it?””

Hereford hosts cattlemen

The American Hereford
Association (AHA) and Certified
Hereford Beef (CHB®) LLC

booth in Phoenix represented the
Hereford breed by providing a
place for cattlemen and Hereford
enthusiasts to visit with AHA

and CHB staff about Hereford’s
important role in the beef industry.

Staff promoted “The Bald-Faced
Truth About Hereford Genetics”
and shared with commercial
cattlemen how Hereford traits can
improve their bottom line. CHB
LLC staff highlighted the superior
taste and consistency of CHB and
promoted the CHB brand.

During an AHA-hosted press
conference on Feb. 1, AHA Executive
Vice President Jack Ward, AHA
Director of Breed Improvement
Shane Bedwell and Certified
Hereford Beef Operating Officer
Amari Seiferman shared how
Hereford genetics can maximize
the value of the commercial
herd by leveraging traits such as
fertility, feed efficiency, docility
and feedlot profitability (see
“The Bald-Faced Truth About
Hereford Genetics” sidebar).

AHA also co-hosted “The Red
Reception,” a special breeders
event where the AHA and
the Red Angus Association of
America announced the Premium

Red Baldy program. The two
continued on page 104...

The AHA announced the inception of a new
program — Premium Red Baldy.
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‘The Bald-Faced Truth About Hereford Genetics’

highlighted at the cattle industry convention

The American Hereford Association (AHA) is committed to progressive cattlemen and
helping producers meet today’s challenges head-on.

During an AHA hosted event at the Cattle Industry Convention and National
Cattlemen'’s Beef Association (NCBA) Trade Show on Feb. 1, AHA Executive Vice
President Jack Ward, AHA Director of Breed Improvement Shane Bedwell and Certified
Hereford Beef (CHB®) Operating Officer Amari Seiferman shared how Hereford genetics
can maximize the value of the commercial herd by leveraging traits such as fertility, feed
efficiency, docility and feedlot profitability.

“The AHA had another strong fiscal year in which the AHA reported increases in all
aspects of business and a new strategic plan set in place. The Hereford breed is well-
positioned to move the cattle industry forward,” Ward said. “We have a membership
committed to the commercial industry and creating value and efficiency throughout
the production system.”

Bedwell updated attendees on the AHA's new genetic evaluation. “The AHA is
leading the industry in genetic technology and stands poised for a stronghold in the
DNA era,” Bedwell said. “December 2017 was a groundbreaking moment for the AHA in
terms of its genetic evaluation and breed improvement.”

He also addressed the advantages heterosis offers commercial cattlemen. “Heterosis
adds value across the board,” Bedwell said. “As we look to grow beef supply, one thing
we can do is give commercial breeders tools to make good decisions capitalizing on
breed complementarity. If we can take out some of the guesswork and let heterosis play
its role, we're in a good spot as an industry. Hereford has proven itself over and over
again through research and trait progress.”

Certified Hereford Beef

The CHB brand continues the tradition of marketing and promoting the Hereford
breed’s superior genetics through a specification and quality-based branded-beef
program established more than two decades ago.

“We are in our 10th consecutive year of growth for the brand. We have increased our
footprint not only domestically, but we're excited to have entered into the international
market,” Seiferman said. “The CHB brand allows not only a focus on a breed-specific
program, but the competitive advantage of differentiation.”

Sieferman shared how CHB® continues to expand product offerings under the brand
label. “Because of consumer demand and awareness of the program, we have recently
released and expanded our value-added line to include portion-controlled cut steaks,
fully-cooked and deli items to enhance our product offerings.” In 2017 the introduction
of CHB® Premium, a top Choice and Prime program, solidified the CHB brand'’s position
in a competitive marketplace.

The CHB brand continues to position the program to increase market share and to
lead the industry with a premium brand of beef backed by Hereford genetics.

AHA Programs

“The AHA continues to be engaged with the commercial industry and provide programs
to our members and young breeders,” Bedwell said before outlining recent AHA
programs — the Hereford Advantage Program, the National Junior Hereford Association
(NJHA) Fed Steer Shootout and Cow DNA Project. HW
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...Cattlemen and Women ‘Blaze a Trail to Phoenix’ continued from page 103

associations have teamed up

to offer commercial cattlemen

a groundbreaking, genetically
verified program to improve their
bottom line. See Page 108 for
more information.

Leadership
California cattleman Kevin Kester
succeeded Craig Uden as NCBA’s
new president. He will lead the
organization’s policy work and will
oversee efforts as a contractor to
the Beef Checkoff program.
Kester is a fifth-generation
California rancher, who was born

and raised in the Parkfield area of
southern Monterey County, where
his family has lived for more than
125 years. They have a yearling
stocker and commercial cow-calf
operation and also farm wine
grapes on their 22,000 acre ranch.
Voted in as president-elect was
Jennifer Houston of Sweetwater,
Tenn., who has been active in the
beef industry for more than 30
years. Houston and her husband,
Mark, own and operate East
Tennessee Livestock Center in
Sweetwater, which has a history of
embracing change to better serve

its customers. In addition to regular
weekly cattle sales, the Houstons
hold video, graded feeder calf and
Holstein steer sales. Houston served
in 2017 as NCBA vice president.

Marty Smith, a rancher
and attorney from Wacahoota,

Fla., was elected vice president.
Smith previously served as the
organization’s treasurer.

Elected chair of the NCBA Policy
Division was Jerry Bohn (Kansas),
while Don Schiefelbein (Minnesota)
was elected vice chairman. Dawn
Caldwell (Nebraska) was elected
chair of the NCBA Federation

CattleFax predicts large supply and strong demand in 2018

CattleFax celebrated its 50th anniversary during
the popular CattleFax Outlook Session at the 2018
Cattle Industry Convention and NCBA Trade Show.
CattleFax Senior Analyst Kevin Good highlighted
the industry’s profitability during 2017 and said the
trend looks to continue into 2018.

Input costs are expected to remain manageable,
with grain prices expected to remain steady.
According to CattleFax, yields will drive corn prices
in 2018-19 marketing year with no significant
changes anticipated in acreage or demand. Futures
corn prices are projected to range from $3.25 to

CattleFax analysts told the audience U.S beef
cow inventory increased 2.8 million head in four years, and an
additional 200,000-400,000 head are expected to be added to
the herd over the next few years. Good said there are growing
supplies of protein coming to market during the year ahead,
including large supplies of competing proteins, which will
weigh on all beef prices.

“We have a bigger supply of all proteins ahead in 2018.

For the past year we were very fortunate to have solid export
volume,” said Good. “We are forecasting trade to increase year-
over-year in 2018, but still, the rate of production is out-pacing
the rate of exports.”

Although beef production is expected to increase to 27.5
billion Ib. during 2018, Good said current consumer demand is
expected to remain good and potentially to increase as retail
prices moderate. He said CattleFax is predicting beef to remain
a strong competitor against other proteins.

“Demand is robust on all fronts. Domestically, retail demand
is increasing and beef is being featured more in the consumer
markets,” said Good. “The retail and foodservice industries are
doing very well and the solid economy in the United States is
one of the main drivers as unemployment rates continue to
decline and per capita income rises.”

Good said even though beef demand is high, leverage
will continue to be a challenge for the feedlot and packing
segments as shackle space becomes increasingly constrained
by rising slaughter rates. With the growth in production, Good
said he anticipates lower but still profitable price levels for the
cow-calf segment, while feeders and backgrounders will see
their margins narrow.
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$3.95 per bushel as supplies remain adequate. With
more livestock to feed in 2018 and the smallest acreage on
record in 2017, CattleFax predicts hay prices will increase $10-
$15 per ton with additional weather-related price risks.

Drought conditions have been spreading across the United
States since last winter with the Southwest being impacted the
most. Art Douglas, professor emeritus, Creighton University,
predicts a possible transition from La Nifa conditions to a
weaker El Nifio by summer. U.S. weather patterns over the next
three months will be dictated by La Nifia. However, equatorial
warming could shift drought patterns across North America by
late spring and summer.

During the session, CattleFax analysts predicted fed
cattle prices lower than prior year levels, averaging $115 per
hundredweight (cwt.). Good said fed cattle prices are likely
to face resistance near the $130 level, with downside risk in
the upper $90 range. He predicted bargaining position will
continue to favor cattle processors and retailers, with profit
margins at or above 2017 levels.

CattleFax projected 750 Ib. steers will average $1 lower than
2017 levels at $145/cwt., with a range from the upper $120s to
$160/cwt. Meanwhile, U.S. average 550 Ib. steer calves will see a
trading range from $170/cwt. at the spring high to an average
price in the upper $130s, during the fall marketing season. For
the full year, calf prices are expected to average $158/cwt.

To see more from the CattleFax Outlook Session or to
become a member, visit CattleFax.com. HW
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Division and Laurie Munns (Utah)
was elected vice chair.

Caldwell will serve as vice-chair
of the Beef Promotion Operating
Committee. Other Federation
representatives of the National Beef
Checkoff decision-making body
include Katie Brenny (Minnesota),
Clay Burtrum (Oklahoma), Gary
Deering (South Dakota), Bradley
Hastings (Texas), Kristin Larson
(Montana), Scott McGregor (Iowa),
Clark Price (North Dakota) and
Buck Wehrbein (Nebraska). Ten
representatives from the Cattlemen’s
Beef Promotion and Research
Board also serve on the committee.

Cattlemen’s College

Celebrating its 25th year, Cattlemen’s
College has become known as one
of the cattle industry’s most in-depth
and helpful educational events. A
total of 994 cattlemen participated
in the event Jan. 30-31, sponsored by
Zoetis Animal Health.

“Our sessions help cattle
producers stay abreast of the issues
that affect both their day-to-day
operations, and their long-term
objectives,” said Josh White, NCBA
executive director of producer
education. “Those leading the
sessions have gone through many of
the issues facing the producers in the
audience. Having this guidance is
helping the industry face the future.”

Cattlemen’s College keynote speaker, Jim
Taylor, provides insights from Arby’s “We
Have the Meats” marketing campaign.

Among the topics in the sessions
were genetics, antibiotics, infectious
diseases, imports and exports,
engaging with federal agencies,
cattle ID, calf management, and
many others. Information on
cattle handling and other issues
was also provided in a live cattle
demonstration area.

AHA Chief Operating Officer

and Director of Breed Improvement

Shane Bedwell presented in two
Cattlemen’s College sessions (see
Page 112).
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Keynote speaker at the
session Jan. 31 was Jim Taylor,
chief marketing officer of Arby’s
Restaurant Group, Inc., the operator
and franchisor of more than 3,300
Arby’s restaurants nationwide.
During his presentation, Taylor
offered his audience an inside look
at Arby’s “We Have the Meats”
marketing campaign.

“America is still a meat and
potatoes nation,” Taylor told the
audience. “The appetite for beef
has never been bigger.”

Arby’s sells more than 130
million pounds of beef a year,
Taylor said, and his company
“intends to keep that growing.” He
said the core of the Arby’s business
is meat, and the primary meat in
the assortment is beef. “We offer a
lot of meats, but beef will remain
the heart and soul of the Arby’s
experience,” he said.

Taylor applauded the
cattlemen in the audience who
are expanding, because “without
you growing your operations, we
wouldn’t have a business.”

Audio presentations from
the 2018 Cattlemen’s College
will be available online. Those
unable to attend the event in
Phoenix can take advantage of
this online option at beefusa.org/
cattlemenscollege.aspx. HW

AHA Chief Operating Officer and Director of Breed Improvement Shane

Bedwell presents in two Cattlemen’s College sessions.
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