
 Lucero joins CHB staff as 
regional brand manager 
Donald Lucero, 

Los Lunas, N.M., joined 
the Certified Hereford 
Beef (CHB®) team 
Aug. 7 as the Southwest 
regional brand manager. 

Lucero will work with 
clients in the Southwest 
region to expand the 
availability of CHB products and to 
promote the CHB brand.

“I’m very excited to join the 
Certified Hereford Beef team,” 
Lucero says. “I’m ready to meet new 
people and really expand the brand. 
Hereford has a great story to share, 
and I’m here to help tell that story.”

Lucero joins the team with more 
than 30 years of retail experience. 
He began his career in the meat 
cutting industry before transitioning 
to positions in the wholesale and 
retail segments of the industry.

“We are excited to welcome 
Donald to the CHB team,” says 
Amari Manning, CHB chief 
operating officer. “His industry 
experience will be a tremendous 
asset, and we look forward to the 
difference he will make with the 
CHB brand.”

 Welch retires after 10 
years with Certified 
Hereford Beef

After 10 years of working 
as vice president of sales 
for CHB, Mick Welch 
has retired. 

Welch joined the 
CHB team in 2007 when 
he was looking to change 
his career, he says. 

“I needed something a little 
more exciting and challenging in 
my life other than the hum drum 

of city sales,” Welch says. 
“Through networking in 
the industry, I was able to 
get an interview with Rob 
Ames, who was in charge 
of CHB at the time.”

Welch’s first assignment 
upon being hired was 
to build the foodservice 

division for CHB. 
“When I started, CHB had 

approximately 1.5 million lb. in 
sales that year,” Welch says. “This 
past year, in foodservice alone, we 
will hit 18 million lb. in sales.”

Welch assisted with growth of 
the CHB program throughout his 
10 years involved. 

“When I first started at 
Certified Hereford Beef, it was a 
matter of getting out and meeting 
the small customer base we 
had,” Welch says. “The real thrill 
came when we identified new 
opportunities and interests and 
met people who wanted to promote 
our brand of beef and provide 
people with the best possible 
beef product on the market.”

Welch plans to enjoy his 
retirement with his wife, Juanita, and 
their small herd of Hereford cattle. 

“I will miss the opportunity to 
talk to people about the breed, 
brand and benefits,” Welch says.  
“I will still be raising Hereford 

cattle and will continue to 
expand my herd, which 
I’m excited about. It really 
was a true privilege to 
represent the American 
Hereford Association and 
help build the Certified 
Hereford Beef program.”

 Sysco Hampton Roads 
reaches 5 million lb. sold 
Sysco Hampton Roads, a 

longtime CHB partner, reached the 
5 million lb. sold milestone. 

“Certified Hereford Beef is 
hands down the most consistent 
product on the market,” says Steve 
Tracy, Sysco Hampton Roads buyer. 
“The taste, yield and consistency 
are second to none.”

Sysco Hampton Roads sells, 
markets and distributes food and 
foodservice products to restaurants, 
healthcare and educational 
facilities, and other customers in 
Virginia and North Carolina. 

“CHB truly appreciates the 
partnership with Sysco Hampton 
Roads,” says Ron Santoro, CHB 
regional brand manager. “Sysco’s 
commitment to our program is 
evident in them achieving 5 million 
lb. sold.”  

Kaylen Baker is the marketing and 
communications coordinator of Certified 
Hereford Beef. She can be reached at 
kbaker@hereford.org. 

Certified Hereford Beef News
CHB 
Bites

“CHB Bites” is a column designed to keep you in-the-know about the Certified Hereford Beef (CHB®) program. To get involved 
with CHB on social media, search Certified Hereford Beef on Facebook and Pinterest, @certifiedherefordbeef on Instagram and 
@crtherefordbeef on Twitter.
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Sysco Hampton Roads reached the 5 million 
lb. sold milestone. Pictured (l to r) are Paul 
Bosher, Sysco Hampton Roads regional  
sales manager; Steve Tracy, Sysco Hampton 
Roads buyer; and Ron Santoro, CHB regional 
brand manager.
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